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Grooming line helps 20-something men 'dudify' themselves
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Hey Dude Skin Care out of South Beach in Miami is being born again – relaunching its product line for a younger customer.

"Ladies beautify, guys dudify," said Nick Berner, spokesman for the line started by his esthetician sister Susan Berner. "Women use makeup, but men are still grooming. Young guys are image conscious. It's okay for guys to take care of themselves today. He has to be very conscious of his look and his skin. In this job market it pays to be competitive in every way. This is for the male who maybe used Axe, but our customer has graduated from that stage."

So now, rather than focusing on anti-aging as the line did when it debuted in 2009, Hey Dude's new product set addressing major grooming needs in a simpler, step-by-step process: exfoliation, shaving, post-shave treatment, moisturizing and sun protection.

Next up? Hair care and fragrance.

The new line is priced between $9.99 and $17.99 online at HeyDudeSkinCare.com.
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