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Kusina Master wins at NAMIC Vision Awards

Kapuso’s Kusina Master showed it is at par with the world’s best cooking shows when it won Best Lifestyle Program at the prestigious 19th Annual NAMIC Vision Awards.

Chef Boy Logro’s cooking show, submitted as an entry of GMA Life TV (the first Filipino lifestyle channel abroad) also makes history as the first ever winner from GMA as well as the Philippines in the said competition.

GMA Pinoy TV’s co-production Pusong Pinoy Sa Amerika bagged a nomination in the Foreign Language Category.

GMA Vice President and Head of International Operations Joseph T. Francia considers this latest achievement as an important milestone for GMA Life TV, which recently marked its fifth anniversary. “This award is truly an honor for both GMA Life TV and the excellent team behind Kusina Master, confirming its world class standards for the second time this year,” he said.

Kusina Master bested entries from Scripps, one of the biggest TV networks in the US. This award comes right on the heels of the program’s recent victory at the 2013 US International Film and Video Festival, wherein it earned a Certificate for Creative Excellence.

GMA OIC for Entertainment TV Lilybeth G. Rasonable says, “We sincerely thank the NAMIC Vision Awards for this honor and we commit to continue delivering superior information and entertainment to our audience here and abroad.”

Nicol Turner-Lee, Ph.D, President and CEO of the National Association of Minorities in Communications (NAMIC), informed GMA International of the win and extended her “congratulations on this esteemed honor.”

Representing GMA International at the awarding ceremony held on July 11 at the Pacific Design Center in Los Angeles, California were Jush Andowitt, GMA International Marketing Consultant, and respected immigration lawyer Atty. Lou Tancinco, host and producer of Pusong Pinoy sa Amerika.

The NAMIC Vision Awards is dubbed as “a celebration of multicultural contributions in the media industry.” It is “one of the few national (US-wide) competitions that salute original television or digital content that reflects the depth and breadth of experience and contributions of people of color.” The likes of CNN, HBO, Disney, ESPN, Nickelodeon and other mainstream US networks usually dominate the Vision Awards.

GMA Pinoy TV and GMA Life TV along with GMA News TV International can be seen in Canada and the US and in countries in Europe, the Middle East, North Africa and Asia Pacific.
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‘Mundo Mo’y Akin’ tops nationwide ratings

Believe it or not, Kapuso Network’s Mundo Mo’y Akin is the most watched drama series on primetime now says NUTAM or National Urban Television Audience Measurement, which measures viewing shares in Nation Urban Philippines, Urban Luzon and Mega Manila. The data that affirmed the show’s dominance was from last Friday’s ratings.

Nielsen TV Audience Measurement (July 12 based on overnight data), Mundo Mo’y Akin was the highest rating program with an average household rating of 27.9 percent.

It likewise led the lists of most watched programs in Urban Luzon and Mega Manila, which represent 76 and 59 percent of the total urban TV household population in the entire country, with an average household rating of 33.2 percent and 36.4 percent, respectively.

Also making it to the top program list in NUTAM, Urban Luzon and Mega Manila last Friday were the other GMA Telebabad programs 24 Oras, Anna Karenina, and My Husband’s Lover.

Followers of Mundo Mo’y Akin will have more reasons to watch their favorite primetime soap as it nears its end..
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Anna Karenina dominates timeslot

Also making waves in its timeslot is Anna Karenina with Barbie Forteza, Krystal Reyes and Joyce Ching. It led the shows in its timeslot in the ratings race last Friday.

According to the data gathered by NUTAM, Anna Karenina posted an average household rating of 27.8 percent against its competing programs Juan de La Cruz and Muling Buksan ang Puso which only gathered an average of 27.6 percent and 25.4 percent respectively.

Anna Karenina landed on the second spot on the list of top 30 programs in NUTAM, Mega Manila and Urban Luzon.
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Crunchy dreams come true

Sweet dreams are made of cookies—delicious Jack ‘n Jill Cream-O cookies, to be exact. The popular chocolate cookie brand recently launched a new TV commercial capturing the goodness of every chocoholic’s dream cookie come true.

The latest TV ad features “Cream-Oholics” who daydream about getting their yummy Cream-O fix at the most unexpected places. They imagine Cream-O’s crunchy, chocolate cookie sandwich and luscious filling so vividly that the Cream-Oholic gets lost in an enticing dreamscape.

“The ads capture how certified Cream-Oholics get lost in their chocolate cookie fantasy until they have their Cream-O in Chocolate and Vanilla to satisfy their cravings,” shared Stephen Ngo, who directed the TV commercial.

Just like in the TV commercial, adventurous snackers can enjoy Cream-O’s three-cookie packs in seven different variants make their sweet dreams a reality! Cream-O is available at supermarkets, snack bars, and convenience stores nationwide.
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